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Catch the Spirit in Park City 2002

he Stars and Stripes was flying high

I among the flags of many nations dur-

ing the Winter Olympics in February

2002. The equine publishing community

will continue the spirit of striving for excel-

lence as members of American Horse Publi-

cations travel to Park City, Utah, for the

AHP annual seminar scheduled for June 20-
22, at the Park City Marriott.

AHP members will not want to miss the
opportunity to learn, network, and enjoy
time with your professional peers and
friends this summer. AHP’s annual seminar
begins Thursday, June 20 with a welcome re-
ception hosted by Morgan Lightfoot and
Brown Printing Company from 7:00 - 9:00
p.m. This is a perfect opportunity to get ac-
quainted or re-acquainted with fellow mem-
bers. The Seminar Committee has planned
an educational and entertaining experience
with a variety of sessions, workshops, and
activities that are innovative, thought pro-
voking and fun.

After reviewing survey and evaluation re-
sponses from members and seminar atten-
dees, the seminar committee learned that
the most wanted sessions were on editorial
and advertising, so this year’s seminar has
focused its general sessions on those areas
and invited two keynote speakers to address
topics of interest.

Keynote Speakers

DANITA ALLEN is the Meredith Chair
for Service Journalism at the University of
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Missouri School of Journalism. She teaches
magazine editing, publishing and writing
classes and also gives seminars at various
magazine conferences. She is a partner in a
1999 launch, the bimonthly state magazine,
Missouri Life. Before she began teaching, she
spent 15 years with Meredith Corporation,
the publisher of Better Homes & Gardens,
Ladies Home Journal, Midwest Living, Country
Home, Traditional Home, Wood, Successful Farm-
ing, and several other magazines. She was the
founding editor of Country America while
there. Danita and her husband are trail rid-
ers who raise and ride foxtrotters.

Danita will present two sessions, begin-
ning on Friday afternoon when she will give
a general session titled, “10 Strategies To
Increase Readership” from 1:00 to 3:30
p.m. These are simple, easy-to-implement
strategies that can help editors increase
readership in terms of both number of read-
ers and the amount of time readers spend
with their magazine. Strategies range from
making a good first impression, identifying
stories with promotion potential, how to in-
volve readers, providing excellent service to
making the magazine easy to read and ex-
tremely reader-friendly.

On Saturday morning, Danita will pre-
sent a breakout session on “Step-by-Step g,
Strategic Planning for Editors” from 9:00 2,
a.m. to 12:00 p.m. Many editors of maga-
zines with lean staffs have little time for an- $
nual evaluation or strategic planning. This -§
seminar delivers a step-by-step process for S
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quickly and efficiently analyzing your own
magazine annually. The 7-step process leads
you through analyzing 1) change in your in-
dustry or field, 2) audience, 3) competition,
4) mission, 5) content, 6) design and story
packaging, and 7) use of reader-friendly edit-
ing techniques. The results are used to build
a strategic plan.
® How to set achievable goals for editor-
ial improvement
B How to build action plans to achieve
goals
® Ways to measure whether goals have
been met

JACK SEMLER is the president of READ-
EX, Inc., Stillwater, Minnesota. READEX,
Inc. has been studying advertising through
ad readership studies since 1947 and is one
of the business-to-business publishing in-
dustry’s most relied upon informational re-
sources.

Jack’s first session on “Eight Critical
Points In Creating More Effective Horse
Publication Advertising” will be held on
Friday morning from 10:30 a.m. to 12:00
p.m. To help you create even more interest-
ing and enlightening advertising (and edito-
rial), Jack will rely on case histories from
years of in-depth readership studies to guide
you through the most critical areas. Besides
learning the eight key points to good ads,
you will see examples of ads that work and
ads thatdon’t.

Whether you’re handling advertising, ed-
itorial or circulation duties, yowll pick up
plenty of powerful ideas to create top-notch
materials for your publication or business.
Jack will show you how to more effectively
take the reader’s advice when it comes to
producing all types of materials for your
publication and advertising clients.

Jack will also present a second session on
Friday afternoon from 3:45 to 4:30 p.m. ti-
tled “Answers To Every Question You
Ever Wanted To Ask (But Didn’t Know
Who To Ask) About Producing Surveys.”
In this session, Jack will share years of valu-
able insights that can help you more effec-
tively survey your readers. Having conducted
reader surveys for publications across the
country, he’ll provide solid answers to every
question you have regarding any aspect of
obtaining more valuable information from
your readers.

Panel Discussions and Breakouts

You also said you wanted panel discus-
sions and more time for breakout sessions,
so the committee included two panel discus-
sions and three afternoon workshops in the
program.

Friday’s sessions will kick off with a pan-
el discussion from 9:30 to 10:15 a.m. titled
“45 Super Ideas In 45 Minutes” moderat-
ed by Frank Lessiter, Publisher, American Far-
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riers Journal. This fast-paced session is de-
signed to provide attendees with a variety of
profitable ideas quickly and an opportunity
to talk further with the panelists during the
two-day conference.

On Saturday morning, moderator Pat
Trowbridge, Publisher of the Equine Divi-
sion at Fancy Publications, will lead an ad-
vertising roundtable from 10:45 a.m. to
12:00 p.m. on “The Inner Workings Of
The Advertiser’s Mind.” This special panel
discussion will allow you to peer into the
minds of those responsible for making
equine advertising purchases. (Radiation-
proof goggles will be provided.) The moderator
will field your questions and lob them to the
panel on topics such as:

B Media Kits: Why less is more.

B Promotions and Deals: Do they really
work or are they wasted time and en-
ergy?

B Regional Pubs: How to get a share of
the national advertiser’s budget.

B Web Sites: Life in the fast lane of cy-
berspace.

® Closing a Sale: Getting to “Yes, where
doIsign?”

Last year’s attendees complained that the
workshops needed more time, therefore we
have teamed up our most popular topics
with our favorite member moderators to
provide you with three in-depth workshops
on Saturday afternoon.

Stacy V. Bearse, President and Publisher,
Blood-Horse Publications, will tackle “The
Brave New World Of Internet Publish-
ing” from 1:30 to 4:00 p.m. In the wake
of the “dot-bomb” debacle, print publishers
are unsure of how the web best fits into their
business plans. At this interactive session,
we will look at some of the best industry prac-
tices and develop guidelines for dis-
covering the optimum role of the web in
magazine publishing. Topics will in-
clude revenue generation, cost control and
enhanced subscriber services.

Affiliate members and freelancers, Jen-
nifer Bryant and Audrey Pavia, will moder-
ate the “Freelancer/Publisher Workshop”
from 1:30 to 4:00 p.m. This year’s workshop
is titled “Narrowing The Focus: Biting Off
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What You Can Chew In 2,000 Words.”
Your copy needs to be lean and mean—now
more than ever, with magazines trimming
story word counts to cope with rising pro-
duction and mailing costs and possibly with
ad-page losses.

At least half the battle in writing tight is
choosing an angle that’s sufficiently narrow
that you can do it justice in relatively few
words. If you’re a writer, here’s a tip: Zeroing
in on a narrow, target-market-focused
angle saves editors work—and greatly in-
creases your chances of landing that assign-
ment. If you’re an editor, taking the extra
time to whittle down that topic before it’s
assigned can save you hours of aggravation,
rewrite requests, and painstaking copy-cut-
ting later.

Whether you’re an editor, a writer, or a
multiple hat-wearer, learn how to collabo-
rate with your clients and contributors to
develop story ideas and pitches that do a lot
with less. Featuring interactive exercises for
editors and writers, this workshop will show
you how to produce articles that are concise,
informative, and focused.

And, back by popular demand is this
year’s version of the “Small, But Mighty,
Publishers Workshop” moderated by War-
ren Wilson, Publisher, California Horsetrader
from 1:30 to 4:30 p.m. In a follow-up to last
year’s “Small But Mighty” workshop, War-
ren will lead a three-part workshop for edi-
tors and publishers of small publications.
He will review and build upon concepts pre-
sented in San Mateo with three, hour-long
segments on: (1) the importance of under-
standing your publication’s purpose, and
how to find it; (2) the use of technology to
enhance that purpose; and (3) the combin-
ing of purpose and technology in a small
publication’s sales effort.

OPTIONAL ACTIVITIES

The committee is currently researching
several options for trail riding and a tour of
the Utah Olympic Park on Thursday and
Sunday. Further details will be released as
available.

AIRPORT TRANSPORTATION

Park City is located a 45 minute drive
from Salt Lake City International Airport, a
hub for Delta and Southwest, with flights
arriving daily from every major airline. A
group account has been arranged with All
Resort Express (www.allresort.com) which
offers shared van shuttle service from the
baggage claim area at the Salt Lake City Air-
port to the Park City Marriott. Group rates
are $27 each way, $54 roundtrip. For shut-
tle reservations, call All Resort Express at
(800) 457-9457 or use the enclosed All Re-
sort Express Reservation Form. Be sure to
mention you are with the American Horse
Publications (AHP) Seminar to make sure



you receive the group rate. Once you're in
Park City, restaurants, shopping and recre-
ation are easily accessible by rental car or via
the free in-town transit bus system, which
stops in front of the hotel.

HOTEL HEADQUARTERS

The AHP seminar headquarters is the
Park City Marriott located in the heart of
Park City. The Marriott offers all the services
and amenities you expect in a full-service
conference hotel. AHP group rates for
Wednesday, June 19, through Sunday, June
23, are $79 single or double. Additional per-
son charge is $15. An executive suite rate is
available for $129 and a corner suite for
$159. For reservations, call (800) 234-9003
or (435) 649-2900 and mention you are
with American Horse Publications. The
cut off date for reservations is June 5,
2002.

REGISTRATION FEES

Seminar registration for AHP Members
is $225 and includes sessions, meals, Awards
Banquet and Student Award Dinner. Addi-
tional registrants from the same company
are $175 per person. Student members may
attend the entire seminar for $125. One-day
(Friday or Saturday) registrations are $125
per day/per person. Meal functions for
guests, family members and sponsors may
be purchased individually. A registration
form is enclosed or by contacting Chris at
the AHP office, phone: 386-760-7743; e-
mail: AHorsePubs@aol.com or online at
www.americanhorsepubs.org. Visa and Mas-
terCard will be accepted.

SEMINAR SPONSORS

American Horse Publications is grateful
to the many corporate sponsors whose con-
tinual generosity and support help us to
provide members with an educational and
memorable experience. Sponsors for the
Catch the Spirit 2002 Seminar include:
Platinum Medal Sponsors
B Brown Printing Company

Welcome Reception
m  Pfizer Animal Health

Student Award Dinner

Equine Industry Vision Award
B Quebecor World TPC Group

Awards Banquet

Gold Medal Sponsors
B American Quarter Horse Association
Student Award Reception
Internship Handbook
m  Merial Limited
Friday Luncheon
Merial Human-Animal Bond Award
m Publishers Press
Saturday Luncheon

Silver Medal Sponsors
®  Fancy Publications
Saturday Breakfast

Bronze Elite Medal Sponsors
B Ariat International
m Dover Saddlery

Co-sponsors: Awards Reception

Bronze Medal Sponsors

® Branch-Smith Printing
Friday Mid-morning Coffee Break

® Cowboy Publishing Group
Seminar banners

® Equine Resources International
Seminar mugs

® HorseCity.com
Saturday Mid-morning Coffee Break

m Life Data Labs
Awards Program Booklet

® Ryerss Farm For Aged Equines
Board Meeting Breakfast

® UK Equine Research Foundation
Friday Mid-afternoon Coffee Break

Park City Resources

Park City Visitors Bureau
(www.parkcityinfo.com)

Park City Marriott (www.parkcityutah.com)

All Resort Express (www.allresort.com)

Hunt Valley,
Maryland,
selected site of
AHP Seminar
2003

HP Board of Directors held their win-
A:er meeting at Marriott’s Hunt Valley
nn in Hunt Valley, Maryland, in Feb-
ruary. The meeting was scheduled at the ho-
tel to assist the Board with their final deci-
sion for the site of the 2003 annual summer
seminar. Marriott’s Hunt Valley Inn is locat-
ed within 35 minutes of the Baltimore-
Washington (BWI) Airport and only 15 min-
utes from downtown Baltimore. The hotel
offers complimentary parking and is situat-
ed in the heart of picturesque Maryland
hunt country. Dates for the 2003 seminar
are June 19-21.

First Annual Equine Industry Vision
Award Winner selected

Horse Publications are proud to an-

nounce that a winner has been selected
to receive the 2002 Equine Industry Vision
Award, the first major award to showcase in-
novation across the equine industry. Spon-
sored by Pfizer Animal Health, the award is in-
tended to recognize ingenuity and service. All
of the 20 nominees were outstanding exam-
ples of these qualities.

The Equine Industry Vision Award Com-
mittee reviewed nominations and the list of
nominees was narrowed to six finalists. The
committee selected the following finalists
(listed in alphabetical order): Stanley F. Berg-
stein, Don Burt, Alexander Mackay-Smith,
Matthew Mackay-Smith, Piedmont Environ-
mental Council and Robert Vavra. The com-
mittee made the decision that all non-win-
ning finalists would be automatically
included in the 2003 list of nominees.

The 11 voting members of the AHP Board
of Directors, plus a Pfizer Animal Health rep-
resentative, voted on the winner at the AHP
Board Meeting held in February in Hunt Val-
ley, Maryland. Finalists were judged on their
performance in relation to the achievement(s)
cited and their demonstration of the follow-
ing attributes and abilities: 1) The vision and
innovation of a true pioneer; 2) Leadership,
commitment, dedication and willingness to

Pﬁzer Animal Health and American
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serve; 3) Original and effective ideas and/or
products, services, programs; 4) High moral,
ethical and professional standards.

The winner will be notified to allow for
travel arrangements, however the official an-
nouncement and presentation of the award
will be made during the AHP Annual Seminar
in Park City, Utah, June 20-22, 2002. The re-
cipient will be presented with the Equine In-
dustry Vision Award Perpetual Trophy, creat-
ed by master artisan Peter Wayne Yenawine
and commissioned by Pfizer Animal Health.

Together, Pfizer Animal Health and AHP
developed the Equine Industry Vision Award
to create the first major award to showcase in-
novation across the equine industry. The
award is intended not only to serve as a
unique recognition of ingenuity and service,
but also to benefit the industry by inspiring
these qualities in others. Its purpose is to rec-
ognize outstanding leadership, creativity and
meritorious contributions in the equine in-
dustry.

The closing date is January 1, 2003, to
nominate an individual or organization for
the 2003 Equine Industry Vision Award. For
more information, please contact: Chris
Brune, American Horse Publications at 386-
760-7743 or visit the AHP Web site at
www.americanhorsepubs.org.



Light the fire within at AHP’s Student Award
Silent Auction and Raffle

lications has seen a steady growth in par-

ticipation from students seeking a career
in equine publishing. In 1993, AHP named its
first Student Award winner. In 1998 the asso-
ciation offered a Student Member category
and developed the AHP Internship Hand-
book. Today, Student membership is at its
highest with 23 members for 2002.

To gauge the success of these programs,
you only have look at the staffs of AHP mem-
bers. Through active pursuit of their careers,
these individuals became involved in Ameri-
can Horse Publications through member-
ship, internship or the Student Award, and
made a place for themselves in our industry.
Former student members like Teresa Jacsob,
Equine Resources International; Lisa Munnk-
sima, Trueman Communications; Heidi Ny-
land, Horse & Rider; and Christy West, The
Horse, have earned positions within their cho-
sen fields. Former Student Award winners
like Summer Ann Best, American Quarter
Horse Journal; Jennifer Denison, Western Horse-
man; Stephanie Lynn Church, The Horse; and

In the past ten years, American Horse Pub-

Michelle (Berg) Anderson, Appaloosa Journal,
continue to serve as role models for future
generations.

Later this year, AHP will introduce the
Student Mentoring Program, which has
been designed to provide students with in-
sight into a career in the equine publishing
industry through interaction with AHP pro-
fessionals. Over the long term, the goals of
the Student Mentoring Program are: 1) to
cultivate the interest of students in careers in
the equine publishing industry, and 2) to pre-
pare students for such careers through the re-
ceipt of industry knowledge and encourage-
ment from AHP member mentors. More
information about this exciting new program
will be available soon. A mentoring workshop
for students and AHP members who would
like to serve as mentors will be held during
the AHP seminar in Park City on Friday after-
noon from 4:30 to 5:00 p.m. Connie Lechleit-
ner, chairperson for the Student Mentoring
Committee, will moderate this session. If you
are interested in attending this workshop,
please contact Connie at ohionews@ogha.com.

AHP Who’s Who

Lighting the fire within

Support for the AHP Student Award Pro-
gram comes from the annual silent auction
and raffle held at the AHP seminar during
the Student Award Reception, sponsored by
American Quarter Horse Association, and
Student Award Dinner, sponsored by Pfizer
Animal Health. This year, members are en-
couraged to continue the spirit of this worthy
program by “lighting the fire within.” Your
donation will help AHP to spread the word to
talented young people and motivate them to
follow their dreams.

This year, we would like donations to the
silent auction and raffle to include one-of-a-
kind or hard-to-find items such as auto-
graphed or signed editions of a variety of
items. Although horse-related items are al-
ways popular, your donation is not restricted
to any theme or type. An auction pledge has
been enclosed with this newsletter and is also
available by contacting Chris by phone at
386-760-7743 or by e-mail at ahorsepubs-
@aol.com.

Angie (Welch) GrandPre, the 1997 Stu-
dent Award Winner, recently wrote to up-
date AHP about her life. “I think about your
organization a lot and want to let you know
that T haven’t and never will forget my trip to
Vail, Colorado. I am still actively involved
with horses (barrel racing, especially) and
take photos for personal use (and for
friends). I am currently on my second year of
teaching seventh grade math in Amarillo,
Texas. I enjoy it, mainly because it allows me
time to do what I love most (enjoy my
horses). I just wanted to update you and let
you know how much your support for youth
is appreciated. Your organization made a
lifelong impression on me and I thank you
for that!”

Equine Resources International, LLC
(ERI) has unveiled its new website at
www.equineresources.com, which provides
an easy-to-understand guide to the compa-
ny’s wide range of services. The site provides
a simple reference point where clients and
potential clients can review information in-
cluding rates, news releases and manage-
ment profiles. An internationally recognized
agency, ERI has been providing outstanding
marketing communication services exclu-
sively to the horse industry since 1997. The
company’s founders, Lua Oas Southard and

Patricia Doennig, have a combined 50 years
of experience in the equine marketplace and
their company’s current roster of clients in-
cludes Pfizer Animal Health, Equine Scien-
tific Products, the PRIMEDIA Equine Net-
work, Stanley Expositions and Conferences,
and Ryerss Farm for Aged Equines.

The 2002 edition of the Nationwide
Overnight Stabling Directory and Eques-
trian Vacation Guide is now available. The
Directory has been published yearly since
1982 and sells for $29.45. For further infor-
mation, contact ETA-NR, P. O. Box 322,
Arkansas City, KS 67005-0322. Phone: 620-
442-8131; Fax: 620-442-8215; E-mail
eta@hit.net; www.overnightstabling.com.

Jerry B. Black, DVM, of Oakdale, CA, be-
came the 2002 President of the 6,500-mem-
ber American Association of Equine Prac-
titioners at the group’s annual convention
in San Diego, California in December. Dr.
Black is the President and Senior Partner of
Pioneer Equine Hospital, Inc., a multi-doc-
tor full-service equine facility.

Student member Tracie Stoodt will be
graduating from the Ohio State University
this spring with a bachelor’s degree in agri-
cultural communications and a minor in
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equine sciences. She is an ambitious, hard
working self-starter in pursuit of an equine
publishing career. She feels her writing, edit-
ing and design experience along with her ed-
ucational background would make her an
excellent addition to any staff. To request a
resume, contact Tracie at 614-488-9760
(School); 419-342-4311 (Home); E-mail
stoodt.5@osu.edu.

Nicole Lamoureux joined the staff at the
American Horse Council in February as
the Chief Operating Officer. Prior to joining
AHC, she worked for the National Associa-
tion of Home Builders as Director of Opera-
tions for the Legislative and Political Rela-
tions Area. In related news, the 2002
American Horse Council Horse Industry Di-
rectory is now available and can be pur-
chased for $20 by check mailed to: American
Horse Council, 1700 K St. N.W., Suite 300,
Washington, DC 20006, or by calling 202-
296-4031 with MasterCard or Visa orders.

Do you have news you wish to share with
AHP members? Send news releases and up-
dates to AHP For the record, Chris Brune,
Editor, 49 Spinnaker Circle, South Daytona,
FL 32119; or fax (386) 760-7728 or email
AHorsePubs@aol.com.
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Nominations being accepted
for the 2002-2003 AHP
Board of Directors

Two terms will be available for the
2002-2003 Board of Directors. If you
are interested in being considered or
wish to nominate someone, please con-
tact Nominating Committee Chair-
man, Warren Wilson at (760) 546-
1184; e-mail: wilson@horsetrader.com
or Chris Brune at (386 760-7743; e-
mail: ahorsepubs@aol.com.

Board members must be willing
and able to attend meetings and active-
ly participate in association activities
and committees. Please state why you
would like to be considered for nomi-
nation, how long you have been in-
volved with AHP, and any committees
and/or activities that you have partici-
pated in.

Elections will be held at the AHP
General Membership Meeting sched-
uled for Saturday, June 22, 2002, at
1:00 p.m. at the Park City Marriott in
Park City, Utah, during the AHP Catch
the Spirit 2002 Seminar.

Niche Media Advertising
Sales Seminars

Remember Carl Landau, the guy
who sends cats in the mail. Carl spoke
to AHP members at last year’s seminar
in San Mateo, California. He has pro-
vided his 2002 schedule for his Niche
Media: Magazine Advertising Sales
Seminars. This year he has made the
seminar even more convenient to at-
tend by converting the seminar to a
one-day, jam packed format and hold-
ing the seminar in 10 locations across
the country this Spring. You can check
out all the seminar details at his new
and improved website at: htep://niche-
mania.com/.

2002 Niche Media seminar
schedule:
Orlando April 8
Adanta April 10
Seattle April 22
Dallas April 24
Baltimore May 6
Boston May 8
Denver May 20
Chicago May 22

Want leads?

Sign up now for the 2002 AHP Newsstand Booth

he AHP Newsstand is a co-operative

I program that provides members with

a cost effective way to exhibit at na-

tional and regional equine events. Over the

past 10 years, many AHP members have dis-

covered the benefit of distributing their pub-

lications and promotional pieces at a fraction
of the cost of having their own booth.

Acquiring lists for potential new cus-
tomers is costly and time-consuming. A free
drawing for a one-year subscription held dut-
ing each event generates a list of targeted
horse readers. Leads are available on labels,
disk or e-mail file.

Publications with a circulation under
5,000 are offered the option to participate in
the program by choosing to send half the
number of copies for half price. Free distribu-
tion allows members who contract their own
space at these events to use the AHP booth as
a second point of distribution and members
with a free publication to participate. A
group discount is available for publication
members published by the same publisher: 2
publications = $50 discount off total fees per
event; 3 publications = $100 discount off to-
tal fees per event; 4 or more publications =
$200 discount off total fees per event.

Affiliate and Corporate members may al-
so participate in this program and have an
opportunity to distribute up to 300 copies of
one promotional piece advertising their
product or service. No sales or orders will be
taken at the booth.

Member participating fees are assessed
based on cost of exhibit space, furniture
rental, supplies, staffing, and/or any addi-
tional expenses directly associated with the
booth. Participating members are responsi-
ble for shipping their publications or promo-
tional pieces to the event on time.

The AHP Newsstand booth will be at
three more events in 2002. The next available
show is Equine Affaire in Columbus, Ohio,
on April 11-14. The AHP booth will make its
first appearance at the Carolina Classic in
Winston-Salem, North Carolina, scheduled
for May 3-5. And we finish the year at the
Equine Affaire in West Springfield, Massa-
chusetts in November.

It’s not too late to sign up to participate
in the AHP booth at any of these three shows.
Please contact the AHP office at (386) 760-
7743 for more information. You will also
find information and a trade show participa-
tion form at the AHP Web site at www.ameri-
canhorsepubs.org.

April 6-10, 2002

Hyatt Regency on Capitol Hill
Washington, D.C.

Phone: 202-296-4031

April 11-14, 2002

Equine Affaire

Columbus, Ohio

Phone/Fax: 740-845-0085
www.equineaffaire.com

May 3-5,2002

Carolina Classic Horse Expo
LJVM Coliseum Complex
Winston Salem, North Carolina
Phone: 336-352-5000
www.CCHExpo.com

May 30 - June 1, 2002
All Industry Conference

San Diego, California

Phone: 303-295-2001
www.theleadershipforum.com

May 31 - June 2, 2002
Western States Horse Expo
Cal-Expo

Sacramento, California
Phone: 800-362-2411
www.horsexpo.com

CALENDAR OF EVENTS

American Horse Council Convention

June 20-22, 2002

AHP “Catch the Spirit” Seminar
Park City Marriott

Park City, Utah

Phone: 386-760-7743
www.americanhorsepubs.org

June 20-23, 2002
Festival of Champions
Gladstone, New Jersey

November 7-10, 2002

Equine Affaire

Eastern States Expo

West Springfield, Massachusetts
Phone/Fax: 740-845-0085
www.equineaffaire.com

December 4-8, 2002
AAEP Annual Convention
Orlando, Florida
www.aaep.org

February 28 - March 2, 2003
EquiFest of Kansas

Wichita, Kansas
www.showmasters.com
www.kansashorsecouncil.com
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Industry News

International Horseshoeing Hall
of Fame inducts three

The three men who have dedicated their
lives to the horseshoeing industry and are
included in the class of 2002 are Seamus
Brady of Bridgewater, N.J.; Henry Heymer-
ing of Frederick, MD; and Lester Hollenback
of Deltona, FL. The American Farriers Journal
and the Kentucky Derby Museum jointly
sponsor the International Horseshoeing
Hall of Fame.

To nominate farriers for the 2003 Inter-
national Horseshoeing Hall of Fame, send
your nominee’s name, address, background
and biographical information, including rel-
evant stories or notes, to American Farriers
Journal, Attn: Hall Of Fame, P.O. Box 624,
Brookfield, WI 53008-0624. Fax informa-
tion to 262-782-1252 or e-mail to
info@lesspub.com. The deadline for nomi-
nations is August 30, 2002.

2002 NRBC Media Awards go
to ANCR Reiner & Quarterworld
and GMC America’s Horse

Since its inception two years ago, the Na-
tional Reining Breeders Classic Media
Award has become one of the most presti-
gious honors of its type in the western
equine industry. For the first time, with dual
awards for 2002, the designation goes inter-
national. Co-award recipients for 2002 are
GMC America’s Horse and the Italian publica-
tion, ANCR Reiner ¢ Quarterworld. The 2002
NRBC Media Awards will be presented dur-
ing the Saltgrass Steak House National
Reining Breeders Classic, April 17-21 in
Katy, Texas.

The National Reining Breeders Classic is
the most successful stallion incentive pro-
gram in reining history. In just four years,
the NRBC has grown to include over 220
subscribed stallions and over 6,700 enrolled
foals, and the payout at the 2001 Saltgrass
Steak House National Reining Breeders
Classic was over $630,000. For information
on the NRBC, visit the web site at www.
nrbc.com or call 580-759-3939.

Paso Fino Horse Association
shows positive growth

While the economic growth of the nation
slowed in 2001, the Paso Fino Horse Associ-
ation continued the positive growth trend it
has enjoyed since 1993. The Paso Fino
Horse Association boasted a 6.95 % increase
in membership, with over 8,700 members by
the end of the 2001 Membership Year. Al-
though the attack on the World Trade Cen-
ter in New York took place just six days prior
to the 29th Paso Fino Horse Association’s

Grand National Championship Show and
Sale, the show went on as scheduled at the
Georgia National Fairgrounds & Agricenter,
Perry, Georgia. There were 877 horses par-
ticipating with 1,589 entries, making it the
largest Paso Fino National Show ever held,
and the largest equine event staged at the
Georgia National Fair Grounds. The next
show is scheduled for September 15-21,
2002 and will remain at the Georgia Nation-
al Fairgrounds & Agricenter for 2003-2005.

ACT conducts development
fund campaign

The National Agricultural Communica-
tors of Tomorrow (ACT) is seeking financial
assistance from agricultural communica-
tion companies in a development fund-rais-
ing campaign effort. The Jim Evans Devel-
opment Fund, named for ACT’s founding
adviser, was established in fall 2000. Evans,
professor emeritus at the University of Illi-
nois, served as National ACT’s faculty advis-
er for 25 years. Evans served with or taught
many of the current leaders in the agricul-
tural communications industry. ACT is
proud to honor him for his outstanding
contributions to agricultural communica-
tions.

The development of the fund coincided
with National ACT’s 30th anniversary. The
organization’s goal is to raise $30,000 to
support new chapters, professional develop-
ment workshops, scholarships, publications
and promotions.

Over the past 31 years, ACT has grown to
include chapters in more than 20 states and
Puerto Rico. ACT provides students an av-
enue both to increase their knowledge of
agriculture and communication and to es-
tablish relationships with industry profes-
sionals and peers across the nation.

National ACT is a nonprofit organiza-
tion. Individuals or organizations interested
in contributing to the fund can contact Emi-
ly Eubanks, secretary/treasurer, at (352) 392-
0502, or Ricky Telg, National ACT faculty
advisor, at P.O. Box 110540, University of
Florida, Gainesville, Fla., 32611-0540, (352)
392-0502, rtelg@mail.ifas.ufl.edu. You can
find out more about ACT at http://natact.-
ifas.ufl.edu.

Western States Horse Summit
expands

Expanding to a two-day agenda to cover
both political and environmental issues, Ri-
ta Schlim, Western States Horse Summit
Coordinator, announced a “line up of speak-
ers we’re really proud of who will address is-
sues affecting all of our trails and horses in
the ten western states. Our first Summit last
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year was a huge success and drew over 125
participants from California, Oregon, New
Mexico, Idaho, Nevada, Montana and other
western states. But people felt they needed
more time to really discuss the issues not on-
ly at the Summit but afterwards. For Sum-
mit 2002 we added an extra day and antici-
pate more equestrians, organizations, clubs
and horse councils to attend the May 29th
and May 30th Summit.”

One of the speakers scheduled for May
29th is AHP Affiliate member and freelance
Writer, Bonnie Davis, who will present “Fig-
uring the Horsemen’s Economic Value.”

Summit 2002 will be held in the Cal Cen-
ter, Cal Expo, Sacramento, California. For
reservation forms or more information, con-
tact Rita Schlim, WSHS Coordinator, (510)
657-5827 or e-mail rschlim@sbcglobal.net
or rschlim@juno.com. Or check website
www.horseexpo.com and click on Horse
Summit.

Major Changes at Sidelines
introduced in first issue of 2002

Sidelines, a national equestrian publica-
tion focused on polo, hunters and jumpers,
and dressage, has announced major changes
starting with the first issue in January 2002.
The 14-year-old publication based in
Wellington, Florida, is introducing a new ed-
itor, new size, new format, and interior color.

Mary Hilton has been named Editor-in-
Chief at Sidelines. Mary comes to Sidelines
from Horse Shows In The Sun (HITS) where
she served as Media Director for the past
two years. HITS, based in Saugerties, New
York, is the largest producer of hunter/
jumper shows under single management in
the U.S. Mary’s career in media spans more
than 25 years. She has been a horse owner
and dressage rider for the past 12 years.

NRHA Derby adds two days

During its January session, the National
Reining Horse Association Executive Board
made the decision to expand the NRHA Der-
by from a four-day event to six days. Origi-
nally scheduled for May 15-18, the 2002
Derby will begin on May 14 and run
through May 19. According to NRHA Direc-
tor of Operations and Events Management
Chris Potter, the Derby had simply grown
past the boundaries of the old time frame.
“With the growth of the event and the in-
creased amount of entries, it became evident
that we needed to do something in order to
maintain a workable schedule for exhibitors
and fans.”

Besides a full slate of ancillary classes and
the headline 4 and 5-year-old competition,
the Derby hosts the United States Equestri-



an Team Reining Championship Semi Fi-
nals. On Saturday, May 18, the Derby Spot-
light Sale takes place, as well. Also, begin-
ning with the 2002 event, the Collegiate
Reining National Championships will be
held during the NRHA Derby. A full western
trade show is another highlight for Derby at-
tendees, as is the Annual NRHA World
Championship Awards Banquet.

The National Reining Horse Association
is the governing body of the sport of reining,

Publication Members

The Florida Horse

Thoroughbred breeding monthly magazine
Contact: Michael Compton

801 SW 60th Ave.

Ocala, FL 34474

Phone: 352-732-8858

Fax: 352-867-1979

E-mail: compton@thefloridahorse.com
URL: www.thefloridahorse.com

Hoofprints

Magazine covering humane education, legislation
and investigation

Contact: Lydia Miller

P. O. Box 400

Woodstock, IL 60098-0400

Phone: 815-337-5563

Fax: 815-337-5569

E-mail: info@hahs.org

URL: www.hahs.org

Horse Sport Magazine

Canada’s leading equestrian magazine
Contact: Karin Apfel

P. O. Box 670

Aurora, Ont., Canada L4G 4J9
Phone: 905-727-0107 or
1-800-505-7428

Fax: 905-841-1530

E-mail: info@horse-canada.com
URL: www.horse-canada.com

Affiliate Members

Carrie Devorah

Freelance photographer and consultant/advisor
9903 Santa Monica Blvd. 552

Beverly Hills, CA 90212

Phone: 310-772-2883

E-mail: wilderoise@aol.com

Carrie retired from over 15 years licensing
her art globally as a commercial illustrator.
Current trainings are master private
investigator, dispute resolution, security
and crime information analyst. Her
industry expertise is the tangential factors
affecting the thoroughbred industry -
gambling, telecommunications and
technology. She makes communicable sense
of tough issues, for both industry and
laypersons in the industry. She has worked
with the Racing Post, CTBA, Thoroughbred

responsible for promoting the sport, work-
ing to insure the highest standards of com-
petition and educating its members and the
public about reining. For more information
on the NRHA, visit the web site at www.
nrha.com.

Springfield wins NHSFR bid

The Land of Lincoln will play host to the
National High School Finals Rodeo once

Chronicle, Blood-Horse and Thoroughbred
Times.

Fred Glueckstein

Freelance writer

203 Riverview Court

Sykesville, MD 21784

Phone: 410-549-8965

E-mail: fglueckstein@yahoo.com

Fred specializes in writing historical articles
on the Thoroughbred racehorse. Equine
publications associated with include Horse
Journal Quarterly and The Backstretch.

Gemma Giannini

Stock photography of everything horse

2514 N. Villa Lane

McHenry, IL 60050

Phone/Fax: 815-344-4819

E-mail: gemmaphoto@aol.com

URL: www.gemmagiannini.com

Gemma is a freelance photographer who
provides stock photography of everything
horse. She has been in business for 18 years
and equine publications she has been
associated with include Horse Illustrated,
The Horse and EQUUS.

Anna Goebel

Writing. Ad, logo, website design

A.G. Enterprises, Freestyle Graphic Design
4826 South Hill Drive

Madison, WI 53705

Phone: 608-232-2922

Fax: 608-232-2923

E-mail: anna@sporthorsel.com

URL: www.sporthorsel.com/freestyle

Anna has over 8 years experience in business
as publisher of Midwest SportHorse Journal
and as a freelance writer and graphic
designer. Her area of expertise is dressage,
eventing, combined driving and sporthorse
breeding. She has written articles for
Dressage Today and Dressage & CT.

Mary Hilton

Freelance writer

P. O.Box 42
Stanfordville, NY 12581
Phone: 845-868-1439

E-mail: hiltonheadwriter@aol.com

Mary is a freelance journalist who writes
features, profiles, and show coverage.
Formerly, she worked for Horse Shows In
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again in the years 2006 and 2007. Spring-
field, Il., won the rights to host the NHSFR
during the National High School Rodeo
Association’s annual Mid-Winter Board of
Directors Meetings, which were conducted
Jan. 22-26 in Farmington, N.M. Farmington
will host the 2002 and 2003 NHSFRs before
the event returns to Gillette, Wyo., for 2004
and 2005.

The Sun (HITS) and is now associated with
Sidelines, DressageDaily.com and
HorsesDaily. com. She has 26 years in the
business and her area of expertise is
dressage.

David Morrison

Freelance writer and photographer

1400 North Illinois Ave., Lot 361
Carbondale, IL 62901

Phone: 618-549-5969

E-mail: davemorrison@prodigy.net
David is a former AHP student member
who has graduated from Southern Illinois
University at Carbondale. He is seeking
employment to further his career goal of
photographing and writing about horses.
He is a member of the National Press
Photographers Association.

Corporate Members

Alpine Publications, Inc.
Publisher of horse and animal books
Contact: Betty J. McKinney

225 S. Madison Ave.

Loveland, CO 80537

Phone: 970-667-9317 ext 207
Fax: 970-667-9157

E-mail: alpinepubl@aol.com
URL: http://alpinepub.com
American Paint Horse Association
American Paint Horse breed registry
Contact: Darrell Dodds

P. O. Box 961023

Fort Worth, TX 76161-0023
Phone: 817-834-2742

Fax: 817-834-3152

E-mail: ddodds@apha.com
URL: www.apha.com

Certified Horsemanship Association
Certification program for riding instructors
Contact: Christy Landwehr

5318 Old Bullard Road

Tyler, TX 75703

Phone: 800-399-0138

Fax: 903-509-2474

E-mail: horsesafty@aol.com

URL: www.cha-ahse.org

Karaban Labiner Associates, Inc.
Publisher/Publisher’s Representatives
Contact: Glenn Karaban

130 W. 42nd Street, #1804

New York, NY 10036

Phone: 212-840-0660

Fax: 212-944-1884



E-mail: gkaraban@klapublishing.com
URL: http://klapublishing.com

Parelli Natural Horse-Man-Ship
Learn the secrets to success with horses
Contact: Kate Riordan

P. O. Box 3729

Pagosa Springs, CO 81147

Phone: 970-731-4040 or 530-333-9722
Fax: 970-731-3940 or 530-333-2032
E-mail: irishkate@prodigy.net

URL: www.parelli.com

PRIMEDIA Equine Group

Publishers of EQUUS, Horse ¢ Rider, Dressage
Today, Practical Horseman, Discover Horses,
Equine Insider, Arabian Horse World, and
Arabian Horse World Quarterly

Contact: Susan Harding

656 Quince Orchard Blvd. #600
Gaithersburg, MD 20878

Phone: 301-977-3900

Fax: 301-990-9015

E-mail: susanh@cowles.com

URL: www.equisearch.com

Theatre Zingaro

Equestrian theatre/featured attraction Eclectic
Orange Festival

Contact: Elizabeth Kaye McCall

c/o Eclectic Orange Festival

2082 Business Center Dr., Suite 100
Irvine, CA 92612

Phone: 949-553-2422

Fax: 949-985-1612

E-mail: elizmccall@earthlink.net
URL: www.eclecticorange.org

Student Members

Rebecca Ambrose

13940 North Magnolia Ave.

Citra, FL 32113

Phone: 352-629-7909

E-mail: daisymay164@hotmail.com
Rebecca attends the University of Florida
majoring in agricultural communications
and pursuing a career in advertising. She is
currently taking or has already taken classes
in writing, reporting, public relations, web
design, electronic media production, selling
and graphic design. Two of her stories have
been published in the College of
Agricultural and Life Sciences annual
newsletter/publication that is sent to every
student and alumni in college. Rebecca has
ridden and shown horses for over 14 years.
She has trained and broke three yearlings
and shown them successfully, one at the
national level through the Palomino Horse
Breeders of America. Along with the PHBA,
she has also shown her horses at AQHA
shows in all around amateur events, but
western pleasure is her best event.

Rebecca Deen
CPO 139

Midway, KY 40347

Phone: 859-846-5422

E-mail: pixeedeen@aol.com

Permanent address

5206 Georgia Ave.

Nashville, TN 37209

Phone: 615-298-2215

Rebecca attends Midway College in
Kentucky majoring in Equine
Management/English. She interned
through the Kentucky Equine Management
Internship Program and has worked the
yearling sales at Keeneland. She is an
assistant farm manager at Chigger Ridge
Horse Farm in Tennessee where she gives
riding lessons to children and beginner
adults. During camp months, she acts as
head counselor. Her experience with horses
includes Thoroughbreds, Arabians,
Saddlebreds and Tennessee Walking Horses.
She was the Equine Department Student
Reporter at Judson College and has had
several small articles published. In pursuit
of a career working for an equine
publication, she is currently freelancing and
seeking an internship at a publication in the
Lexington area.

Kathy Holcomb

2872 Pioneer Way

Jamul, CA 91935

Phone: 619-669-1121

Fax: 619-681-0666

E-mail: kaholcomb@ucsd.edu

Kathy is a graduate student at UC San
Diego, Extended Studies, where she majors
in copyediting in pursuit of a career as an
editor and writer. She earned her BS in
Animal Science from Cal Poly, San Luis
Obispo, and her MA in Liberal Arts from
SDSU. A horse owner for 25 years, she is a
dressage rider and has competed to
Intermediate I, USDF Silver medalist. She is
a former columnist for Southern California
Riding Magazine. Before grad school, she
wrote several articles for California Horse
Review, EQUUS, and The Chronicle of the
Horse. She was also editor of manuscripts
and grant proposals for a medical research
group at UCSD.

Jenna Horne

106 Vienna St. Apt 2

Abbeville, SC 29620

Phone: 864-459-4201

E-mail: heartbar@charter.net

Permanent address:

Re. 1, Box 14

Ridge Spring, SC 29129

Jenna is a graduate student at Clemson
University pursuing a MA in Professional
Communications toward a career in horse
magazine writer/visual layout. Her father is
a farrier and she learned to ride before she
could walk. By age 12, she was training
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horses. She has experience working cattle
and using horses for trail work. She wrote
articles as a former County Extension Agent
and published a monthly newsletter for 4-H
clubs. She serves on the Board of Directors
of the Blue Ridge Back Country Horseman.
She enjoys fiction writing and photography
and currently freelances nonfiction.

Kiera Horvath

P. 0. Box 23012702

Rm. 127, Trusler Hall

Gainesville, FL 32612-2301

Phone: 352-222-3781

E-mail: cherrigirl19@cs.com

Kiera is a freshman at the University of
Florida majoring in Animal
Science/English. Her career goal is to write
for a major equine magazine. As the owner
of three show horses in the past six years,
she is a hunter/jumper rider on the “A”
circuit. Her equine background also
includes being a volunteer at a small animal
vet clinic, continual research on colic,
lameness and behavioral problems, and
being her own groom.

Elizabeth Rumsey

6 James Street

Ithaca, NY 14850

Phone: 607-277-6414

E-mail: bethrumsey@hotmail.com
Permanent address:

6 Wells Dr.

Homer, NY 13077

Elizabeth attends Ithaca College majoring
in Corporate Communications. She is
currently seeking employment in an
advertising account management or
corporate communication position in New
York City or Boston. Enrollment in the
National Student Advertising Competition
will result in a real-life advertising plan for
client, Bank of America. She has been riding
since age seven and has shown hunt seat at
the children’s hunter and junior hunter
level.

Sarah Stearns

212 Scottholm Blvd.

Syracuse, NY 13224

Phone: 315-446-6634

E-mail: sstearn1@ic3.ithaca.edu

Sarah majors in advertising/public relations
at Ithaca College. Her career goal is to be an
editor of a horse publication. She has
ridden horses for 11 years and has two
horses that she has shown extensively
throughout the northeast. She is interested
in combining her love for graphic arts with
her passion for horses. Sarah has been a
volunteer for Canine Working Companions
for the past two years. She designed several
promotional pieces for them and has
worked with the Executive Director of the
program to distribute them in the
community. She has also designed
promotional materials for her trainer, Peter
Axtell, to help him promote his services.



