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This workshop is about 
branding your social media 
to create a cohesive 
appearance across multiple 
platforms, and how to best 
utilize and leverage your 
content.
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M A R K E T I N G  C O O R D I N A T O R

CAMRYN 
FAUST

As the Marketing Coordinator at 
Kimes Ranch, Camryn manages all 

social media platforms for our brand 
including Facebook, Instagram, TikTok, 

Pinterest, YouTube, and LinkedIN. 
Camryn also oversees all influencer 

collaborations and coordinates all of 
the branded photoshoots. 



D I G I T A L  M A R K E T I N G  A N A L Y S T

CLAIRE 
TRAFTON

As the Digital Marketing Analyst at 
Kimes Ranch, Claire manages all paid 

social media advertising for our 
brand including Facebook, Instagram, 

TikTok, and Google. Claire also 
strategically guides our organic 

social media. 



CONTENT & 
PHOTOS

“It’s more than just 
snapping butts.”





Let your photos create logo 

recognition without graphics.

Logo 
Placement

80/20 Rule to help mix the 

types of images posted.

Alternating
Categories

Creates a coohesive, 

clean look to the feed.

Color
Blocking



STORY & POST GRAPHICS



COLLABORATIONS

“Please take photos in our stuff.”



THE ART OF 
CONSISTENCY

“Might have forgotten 
to post yesterday… and 

the day before that.”



•Minimum 4x a week

•Quality over quantity

•Minimum 1 story a 
day, up to 5

•Stories can be 
informal: what would 
an individual want to 
post to their story?





COMMUNITY

“Kimes Ranch is my 
ride or die.”



Create new relationships and 

find your people.

Interacting with Like-
Minded Accounts

Respond to stories and 

questions.

Responding to
DMs

Like & comment on posts

you’re tagged in.

Commenting
on Posts



INTERACTIVE STORIES



PLANNING POSTS & 
CONTENT

“Ahh, the dreaded 
social media calendar.”







VOICE

“The sass is everything.”





THE DIFFERENCE IN 
PLATFORMS

“Have you seen that 
trending tikytok?”





ANALYTICS

“Numbers don’t lie… 
right?”



•   What are vanity metrics?

•   Do not use AI/Automated tools for growth

•   Engagement: likes, saves, comments, story replies, 
story votes/responses/interactions, profile views, link 
clicks.

•   1-2% engagement rate is average on FB

•   1-3% engagement rate is average on Instagram

•  Reels are engaged with more by users 
that DON'T follow us. Photos are engaged with 
more by users that DO follow us

•  Test time of day



TIPS & TRICKS

“Might be unconventional, 
but it works.”





Q U E S T I O N S ?
BRANDING YOUR SOCIAL MEDIA


